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Missie

Door uitvoering en bundeling van praktijkgericht onderzoek naar
retailinnovatie willen wij een structurele bijdrage leveren aan de innovatie-,
concurrentiekracht en duurzaamheid van de retailsector.

Aan de hand van gerichte thema’s werken onderzoekers, docenten en studenten
van verschillende kennisinstellingen samen met en voor de retailsector aan
vernieuwende onderzoeksprojecten.
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Werk met ons samen
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Ons netwerk

Wat begon als een initiatief Is uitgegroeid tot een netwerk van bijna 20
kennisinstellingen in Belgié en Nederland...
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Projecten Retail Innovation Platform
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- Future-Proof Retail 1.0 “"ves. B

+ Klantdata voor winkelgebieden =%

+ Retail en cultuur B 7o

+ Evaluatie Koopstromenonderzoek Noord-Brabant
+ Bedrijveninvesteringszones (BIZ) in Nederland =%ugmer B

« Robots in Retail 2020 i  [Hiie  woomscuoo@ ot s smn i June
+ Innovative Retail Technology =iz wossscnoo@ I Hizee

* Future-Proof Retail 2.0 ~esr. B i gee S E e

« NEXT Fashion Retail "

+ Service Robots in de Winke| 7 @

- Sprong aanvraag Responsible Applied AI 5w B

* Cultuur, Retail en Stedelijke kwaliteit in de Binnenstad

+ Beleef de Fysieke Winkel op Afstand =g  sifion g=se-

+ De mogelijkheden van sociale robots voor mijn winkel =iz e
« NWA project Conversational AI %@ B

+ Living Lab Social Robots 5 mu B - vnscse






Andere samenwerkingen
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Eerste hulp bij online retail (EHBOR)
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Ambities

Programmatisch werken

Onderwijs innovatie

Uitbreiding netwerk

Internationale samenwerking
versterken
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International
network for
research
about retail
innovation

A cooperation between twenty
universities and more than 50
researchers makes us the leading
platform for applied and scientific
research in retail innovation in the
Benelux, The insights that emerge
from our research can be applied by
retailers in their strategy and used to
realise innovations. Our network s
therefore always open to new
researchers and retailers.
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We are already
mining this in
the retail sector
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In-store technology

> Learn more

The impact of organic
specialist store entry on
category performance at
incumbent stores
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International network for
research about retail
innovation

A cooperation between twenty universities and more than 50
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research in retail innovation in the Benelux. The insights that
emerge from our research can be applied by retailers in their
strategy and used to realise innovations. Our network s therefore
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We are already examining this in the retail sector

Next Fashion Retail -
sustainable clothing

Building the centre for
responsible applied Al

Amstecdam. Rotterdam and Utrecht

Experiencing physical
shops in the virtual realm

Although consumers indicate that they Most brick-and-mortar shops have been it

Register now: ‘The future of
etail’
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of clothing. increasingly impacted by the adverse
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ampiied this.

For the past two years, the retail sector
has been creaking and grinding. Corona

> Read more
measures have had a major impact on the

and partners, it was time for..  functioning of the industry, But there are
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The collaboration between international universities means a
broader scope of research and greater exchange of knovdedge,
funding opportunities and more visibility for your research. We
are ahways looking for new professors and researchers whose

areas of expertise are tangential to the retail ind

try, Join us!
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Publications

Our members

Who we are

Our researchers

Our mission
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